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Things are  
hotting up!

We’re half way through 
2017; a year that has so  
far proved to be a pretty 
rough ride for the UK  
print industry.

We’ve seen a glut of closures 
within the industry, and in March 
we saw the UK’s largest sheetfed 
commercial printer, The Anton 
Group, enter administration and 
subsequently close down. 

Locally to us in Norfolk, the  
last year or so has sadly seen  
us lose long established  
printing companies, Colchester 
Print Group, Really Useful  
Print, Postprint and Gallpen 
Colour Print.

The reasons given are usually  
the same; price pressure and  
over capacity within the market.

As print managers, we work 
with a large number of printing 
companies and so when a 
business sadly closes, our supply  
chain, while aggravated for a short  
while, isn’t cut off completely.

Unlike some of our newer  
clients who, with the closure of  
a business, lost not only their  
print supplier but also a 
dependable, trusted relationship 
that could be called upon for 
advice and guidance.

We’re mightily pleased to be  
working with these new clients 
and it highlights another 
advantage of working with a print 
management company. We can 
seamlessly manage the transition 
from one supplier to another, 
ensuring continuity of supply.

Earlier this year we increased  
the outdoor display section of  
our Promo-Banners website.  
Many of you have taken 
advantage of this new larger 
range; including the Agra  
Gazebo with its printed graphics.

Our Expert Branding website has 
also had a makeover and now has 
nearly 100,000 items available. 
If you haven’t visited the site 
recently please do take a look!

Finally, you might have noticed 
that we’re now using our full 
company name of Expert Print 
Management Ltd. We’re now 
operating 3 sub brands, each 
generating their own email address, 
and I was concerned that this 
could cause some confusion. To 
alleviate this, we are now sending 
out all emails and correspondence 
as Expert Print Management.

Have a great summer!

In this issue

“It’s safe to say you 
have gone above 
and beyond with 
this and I cannot 
thank you enough. I previously 
used a supplier who didn’t flag 
up an issue leaving me with 
something that was no good  
to anyone. I appreciate that you 
realised the issue immediately, 
flagged it up and helped me 
resolve it. Once again thank  
you for this and rest assured I 
am already recommending you 
and will be using you again.”

Aaron Clayton –  
Choose Nanotech
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Once in a while I’ll have a conversation… they’ll start with something like “yes, 
well we don’t use print now – all our marketing is digital…” 

What we’re seeing – more and more – is that a mix of print and digital working together brings 
the greatest results. Take a look at some of the stats below:

It’s all about the mix

The Life Stages of Mail, a report written by Royal Mail, includes these statistics and many 
more. If you would like to see the full report, visit the blog page on our website where you 
can download a copy.

IT’S ALL  
ABOUT THE MIX

Despite rising postage costs direct mail continues to go from strength to strength as an  
effective, trusted marketing channel. In this infographic we highlight some of the reasons why:

And it’s not just the older generation  
who are influenced by mail they receive in the post.  

Results from ‘Adults living at home with parents’ (52% being aged 18-24).

But be warned, the quality  
of the mailer significantly affects response.



Best ask Paul...

Do you have a technical 
question that you need 
answering? Do you have a 
great idea but are struggling  
to source it?

Well if that’s the case you  
“best ask Paul” by email at  
ask@bestaskpaul.com

Tracy, Norwich

Who’s doing what

Norfolk based TWP Design 
& Build Ltd have recruited 
4 additional staff to help 
with recent contract wins. 
Joining a prestigious client 
list that includes names 
such as Ferrari, Sofitel and 
W Hotels, the company 
works throughout the UK 
and Europe.

TWP are a 
design and build 
consultancy 
specialising in 
high end interior 
refurbishment. 
Managing 
Director Ian 
Borrett says 
“With over 
30 years of 

experience working in design and 
build, I feel it is the best system 
model to take the refurbishment 
industry into the 21st century. 
Not only is everybody on the 

same team, under one roof, from 
designers, to M&E consultants, to 
project managers and site staff; 
but a client has only one port of 
call and one company to deal 
with and to hold account for, 
the entire project. We can lead 
our clients all the way through 
a project from initial concept 
designs and visualisations to a 
detailed and technical design 
and on site working drawings.”

TWP was formed in 1982 by 
Timothy Webster and a keen 
eye for detail and a passion for 
quality have been key to building 
their prestigious client list.

2015 saw a change of ownership 
as Tim Webster retired and new 
owners Ian Borrett and Tim 
Nunn, having worked with the 
company under the previous 
ownership, took the helm and 
remain committed to further 
growth of the company.

For more info visit  
www.twp-designs.co.uk

More New 
Contracts for 
TWP Design 
& Build

“ I have a brochure ready to  
send to print that I’ve put 
together in PowerPoint but 
you’ve asked me to add bleed 
and I can’t seem to find how  
to do that. Can you tell me  
how I add bleed please?”

PowerPoint isn’t really intended 

for that purpose. PowerPoint is 

for creating presentation slides, 

and you really need to be using 

software for print production/

publishing. I understand that 

you might not want to invest in 

something like Adobe InDesign 

but something such as Microsoft 

Publisher will at least give you the 

tools to produce artwork suitable 

for print. Another great FREE  

web based solution is Canva.com, 

where you can create artwork  

for print and web.

Rooftop Gardens, Norwich W Hotel, London Piccadilly Hythe Imperial Hotel, Kent

Ian Borrett,  
TWP
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Contact us

Expert Print Management Ltd 

Queens House 

123-129 Queens Road 

Norwich NR1 3PL

01603 397704

hello@expertprintmanagement.co.uk
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When I first started working 
at the family firm of Gallpen 
Press in the early 1980s, 
we had a small letterpress 
department at the far end  
of the shopfloor. 

Despite letterpress being ‘old 
style’ printing, it still came into 
its own when a customer needed 
an invitation for a special event. 
These invitations were printed on  
a thick, smooth, bright white board 
sometimes with silver or gold gilt, 
round cornered edges; and were 
suitable for the most prestigious 
of events; as they still are today.

We’ve seen a resurgence of 
interest in thick, uncoated board 
over recent months and our 
600gsm smooth uncoated option 
has proved to be very popular. 

Because this ‘super thick’ stock 
is around 1mm thick, it’s ideal for 
event invitations, but we’ve also 

Super thick board“The most important thing in 

life is to stop saying ‘I wish’  

and start saying ‘I will’.”

– Charles Dickens

Quote of the month

seen it specified for leaflets and 
business cards.

Printing is in full colour and can 
be further enhanced by including 
silver or gold foil.

If you would like a sample of our 
600gsm uncoated board, just 
give us a call on 01603 397704.

Summer Promos from

Sirius Water BottleSunglassesGolf Day Tube

Printed on 170gsm Silk


