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Did you see
Paul’s blog post
‘You Just Never
Do Know…’ last
month where his
mother in law
was treated to
a balloon flight
to celebrate her
80th birthday?
At the end of the post Paul gave
details of a special discount that
was available to any of our clients
wishing to take a balloon flight
themselves.
Go to our website at
www.printboxuk.com
and click on ‘The
Blog’ or just scan
this QR code for
more details.

Contact us
Printbox UK
016 03 397 704
hello@printboxuk.com
www.printboxuk.com
The Union Building
51- 59 Rose Lane
Norwich NR1 1BY
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So, let’s talk
about this
European
referendum...

Team TRO celebrate reaching Paris

Doing it for Tom
Late last year, we were so very sad to hear that our good friend,
Tom Gentle, a Director of events company TRO, tragically passed
away in a sailing accident on the Norfolk Broads.
Tom was a super keen sports
fan and so over the weekend
of April 1st – 3rd a group of
friends and colleagues from
TRO cycled from London to
Paris in 24 hours and then ran
the Paris Marathon in Tom’s
memory.
They have raised an
outstanding £7228 to date
– smashing their target of
£5000 for East Anglian Air
Ambulance and the Jubilee
Sailing Trust. Donations are still
coming in and if you would
like to donate please go to
http://uk.virginmoneygiving.
com/team/L2P4TG
Well done to everyone
who took part in a truly
wonderful celebration
of a lovely man’s life!
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It’s no secret that later this
month on June 23rd we all
have the opportunity to vote
on the future of our relationship
with the EC.

16

L 2P4TG

Last year TRO lost a
legend, please help
us to celebrate his
memory in style and
raise money for two
very worthy causes

Tom Gentle - mentor, leader,
colleague, friend; tragica
lly taken from us in a sailing
accident. Over 1st - 3rd
April, A group of TRO friends
and colleagues will be cycling
from London to Paris in
24 hours and then
running the Paris Marath
on in his honour, raising
sponsorship for the followin
g charities.

In Memory of the great

Tom Gentle.
Director, 1959-2015.

Please visit our spons
orship page to suppo
rt the cause: http://uk.vi
rginmoneygiving.com/
team/L2P4TG and suppo
rt the #L2P4TG hasht
ag on all social media
outlets!
TRO is a leading exper
iential marketing, live
event and
y, passionate about creatin
g those
memorable moments that
help brands reach their
audience
and inspire real chang
e. For more info visit tro.co
m or find
us at @TRO_Experientia
l on twitter.
retail experience agenc

Donation Page

Twitter Feed

We are, without doubt at a crossroads,
and whether you vote in or out, it’s safe
to assume neither vote will lead to an
‘as you were’ position.
So, do you know which way you’re
going to vote? Are you an “Inny” or
an “Outey”?
If we stay ‘in’ as the Remain Campaign
would urge us to do then, it’s suggested,
that we will move closer and closer
to a democratic Europe with more
decisions being made in Brussels.
But if we leave, as Vote Leave suggest
we should, then we cut our ties
with Brussels and it’s suggested we
risk losing our export trade with our
biggest export partner.
Conversely, it could be argued that
remaining ‘in’ keeps us ‘in’ the club
with the rest of Europe and we benefit
from continued free trade and
movement within the EC.
But an ‘out’ vote would rid us of the
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bureaucracy of Europe that
suppresses the entrepreneurial spirit
that has been such a powerful driver
of our past success. Furthermore, is
it really plausible that Europe would
want to stop exporting to the UK? We
do, after all, import more from Europe
than we export...
There are arguments for and against
from both sides and the only thing
that is certain is that it appears it’s
going to be a close decision!
Meanwhile, back in the world of
Printbox not such a difficult decision,
was that made by Lee Nash and the
team at Glory Magazine when they
looked to print the first edition of their
new football magazine. More about
that on Page 3.
Is a hot air balloon flight on your
bucket list? Find out about a special
little discount we’ve arranged for you
if you fancy a flight.

What you’ve
said
“Just a quick thank you…
Your team turned this around
today and made one or two
changes, all at very short
notice… Much appreciated as
the deadline is tomorrow and
we forgot to get it done!!

Here’s wishing good luck to the
England football team in the Euros
and for a positive outcome in the
other Euros!

I just wanted to let you know that you
have a great team round you and
you should be very proud of how
they represent you. Thanks again and
please do pass on my appreciation.”

Have a great month.

John Graham – Liberator Cars

Paul

www.printboxuk.com
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WHAT’S HOT!

Who’s doing what

Glory
Magazine

“Glory is a new high-end football
and travel magazine with an ethos
to put the ‘beautiful’ back into the
beautiful game. We travel the world
in search of alternative football
cultures in the most remote, exotic or
unusual destinations. It’s designed
for your coffee table – refined design,
award-winning photography and
intelligent writing.”

The unique capabilities of digital presses have made
digital print an important tool for marketers.

While offset litho remains
the predominate method
for high volume commercial
printing, digital printing
technology offers some
distinct advantages.
Many clients are using digital print
for short run, quick turnaround
projects and personalised, targeted
DM pieces.
But the lesser known advantages of
the larger digital presses are widely
overlooked and under utilised.

One of these features is the
special finish that is available with
‘Dimensional’ printing. This process
can be used to give text or images
a raised or 3D effect that creates a
tactile element to any printed output.
Better still, the process takes place
inline so doesn’t affect speed or
productivity.
The process applies a clear layer
to the printed image allowing you
to apply a texture to the image. This
texture can be created in a number
of ways. It can be created by using

Do you have a technical question
that you need answering?
Do you have a great idea but are
struggling to source it?

This month celebrates a feast
of football as Euro 2016 begins
in France and so we took
the opportunity to speak to
Lee Nash of ‘Glory’ about his
recently launched football
magazine.

Add a new
Dimension to
your project
the texture from the image or can be
added by using pattern fills, filters or by
using brushes.
The Dimensional layer doesn’t always
have to be applied to an image as it
can be printed directly onto the paper
to give a UV varnish effect or to create
the impression of a textured paper.
And the good news is that it works on
uncoated papers as well – unlike spot
UV varnish!

“We’ve positioned it at the ‘thinking
fan’. Not all supporters go to the
football just to get blind drunk
and swear at the officials – with
the increased popularity of away
travel to European games there’s
a growing market of fans who find
themselves in far flung places and
want to learn about the culture of
the country as well as follow their
team. Think of it as a ‘rough guide’
with a large dose of football.”
“Issue One saw us travel to The Faroe
Islands. The national team had just
beaten Claudio Ranieri’s Greece

Well if that’s the case you “best ask
Paul” by email at ask@bestaskpaul.com

home and away in European
Championship qualifying, and
achieved their highest ever FIFA
ranking. We dug a little deeper
and found that the Faroes are the
best supported national team in
the world by percent of population.
Best of all, the country and its
football pitches are just incredibly
photogenic, so it made for the
perfect first destination. And it was a
decision that has proved a popular
one – we’ve now sold Glory in nearly
30 countries worldwide (who knew
we’d have fans in Guatemala?).”
Other highlights include Glory
making an appearance on Soccer
AM, the magazine and photography
being showcased in upcoming
exhibitions in France and London,
interviews for Brazilian, French,
German and Canadian press
and an interview live on national
Faroese Radio.

From an environmental aspect the
manufacturers have also ensured that
the printed sheets from Dimensional
printing is fully recyclable. There is no
special de-inking required and no
VOCs (volatile organic compounds)
are used in the Dimensional printing
process.
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“I recently had a 6pp A5 folded
leaflet produced by another
printer and the folds came back
in the wrong position. I set each
page up as 148mm wide but the
fold was in the wrong position.
Why was that? ”
When you’re setting up a 6pp roll
fold you need to allow space for
the right hand page to fold in so it
needs to be shorter than the other
2 pages. In this case it should be
145mm. A concertina or zig-zag fold
wouldn’t need this and all pages
should be at 148mm. Next time
you have something like this just
give us a call and we can supply
you a specification sheet.
Philip – Great Yarmouth

Printbox UK was involved with ‘Glory’
from the outset and we asked what
influenced Lee’s decision to work with
us. Lee says “When launching a new
product, you want EVERYTHING to
be perfect. I’ve worked with Paul for
many years (I co-founded a design/
advertising agency in Norwich and
Paul handled all my print then), and
he’s someone I trust implicitly. From
paper stocks to the final weight of
the magazine for postage costs,
Paul advised throughout and was
a massive influence on the quality of
the magazine.”
Well, we’re really pleased to be involved
in the ‘Glory’ project and you can buy
Issue one from
www.glorymag.co.uk

If you would like to see some
examples of Dimensional Print then
just get in touch.
Add texture to images

Best ask Paul...

Glory Magazine proudly sitting on the Soccer AM coffee table

Issue two is planned for
publication in October.
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